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Abstract
For my senior honors thesis I have received permission to present a project along with its
scholarly apparatus. I will be displaying ways to apply communications to ministry. The
project will be a promotional magazine and informational materials. For the thesis I will
include the magazine and a press release. I will be approaching some marketing
techniques for a non-profit organization and assessing potential ways to reach the public.
Many organizations are doing incredible work to fight social injustice and often times
few people understand the issues. I want to show how communication can revitalize
ministry and get the word out through promotional materials, graphic design and writing.
These are examples of marketing tactics in a ministry setting. My goal is to show how
creative communication strategies can ignite passion in the public and bring people into
involvement. Through the work of artistic, passionate, persuasive communicators, social
injustices can and should be brought to light. Not only awaking knowledge but also
inspiring action is the mark of a successful communicator.
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Purpose
I have chosen Reflections Ministry, a small adoption awareness organization in
Northern Virginia. Reflections Ministry is partnered with a local church to provide
information on domestic and international adoption to perspective adoptive families. On
the website of the partner church the mission of Reflections states, “We provide
information, encouragement, prayer support and financial assistance to families who feel
called to reach out to the orphan through the miracle of adoption” (Reflections, 2012, p.
1). They assist through fundraising, support, information, counseling, and more.
Reflections Ministry hopes to partner with an overseas orphanage to provide aid for
children unavailable for adoption as well as those being adopted into families. The
ministry could grow into a strong advocacy organization because the heart and passion
are already there. I want to take this organization and create a promotional magazine to
help them increase their reach and keep people informed about the mission, heart and
goals of the ministry. This magazine will be the first step for Reflections to increase their
audience and have a product to give to interested individuals and partner organizations. It
will keep readers updated and will offer clear directions. Compassion International is a
prime example of a non-profit with a wide reach and professional marketing. Compassion
was selected as one of the top three organizations by a social media site called Social
Fresh. This site evaluates the competence and success of various organizations and stated,
“The 29 finalists included Disney Parks, PlayStation, Southwest Airlines, Time Warner
Cable, and Whole Foods” (Social Fresh, 2012, p. 1). This shows that non-profits can be
effective and influential similar to major for profit corporations.
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Plan
I will combine my research for this thesis with knowledge I have gained in
advertising, graphic design, and writing courses to create a packaged promotional piece.
Non-profits need to set themselves apart to engage people. In an article addressing
effective marketing the author said, “Positioning is the process by which marketers try to
create an image or an identity in the minds of their target audience” (Gluck, 2013, p. 32).
My hope is to create a promotional magazine that can be presented to Reflections that
displays their mission and reasons why they are an effective ministry. This article on
international entrepreneurship displays the impact non-profit organizations are making in
the world. The article reveals:
Whether delivering solar energy to Brazilian villagers, expanding work
opportunities for disabled people across India, creating a network of home-care
agencies to serve poor people with AIDS in South Africa, or bridging the collegeaccess gap in the United States, social entrepreneurs are pioneering problemsolving models that will reshape he 21st century (Bornstein, 2007, p. 19).
Communication
Various forms of communication are crucial to the success of a ministry
organization especially if they work overseas. At first I thought by majoring in
Communication Studies I would not be able to be directly involved with international
missions until I realized how useful it could be. Films, videos, graphics, campaigns,
fundraisers, events, all of these are growing needs for non-profit organizations. How can
a message reach people? Our society is saturated by technology. Corporate organizations
are utilizing media such as Facebook, Twitter, Instagram, Pinterest, and blogs to advertise
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and increase their audience. Non-profits are also taking advantage of the global reach
provided by social media. Unlike in the past, today millions of people around the globe
can interact simultaneously. Communication professionals are finding ways to reach
large audiences through the media. Culture is competitive, and non-profits require many
of the same qualities as corporate businesses. An article on intercultural innovation states,
“It requires a critical mass of creativity, talent, knowledge and the ability and skills to
network and cooperate both locally and globally in order to create the power of
innovation” (Bisbale, 2006, p. 8). An example of an organization displaying what I am
seeking to accomplish is World Vision. According to a marketing study, “World Vision
do fantastic work, sure their core function is helping the needy, but their true skill is
attracting, motivating, and managing those of us who are in a position to make a
difference” (Strawczynski, 2013, p. 14). By organizing this thesis as a portfolio style
rather than simply a paper, I hope to implement some of the ideas and techniques that I
believe will help promote my chosen organization. Compassion International highlighted
beneficial uses of time by stating, “You might spend more than 90,000 hours of your
lifetime at work. Why not use that time to rescue children?” (Compassion International,
2014, p. 1). I will take the heart and message of Reflections Adoption Ministry and create
a foundational plan of steps to grow their reach and impact. I hope to use this magazine
as one piece of a campaign. I have plans for social media, events, fundraisers and more
for the ministry but for the purpose of this thesis I will include the first issue of
Reflections Magazine and an event press release. This ministry has immense potential
and merely lacks the means to take the organization to the next level. Communication is
important and can set an organization apart. According to an article on the power of

REFLECTIONS&MAGAZINE&

&

& 7&
&

social interaction, “Communication shapes patterns of social interaction, the expression
of cultural values and norms, political practices and relations of power, and our positions
as local and global citizens” (USF, 2013, p. 2). Currently, Reflections focuses on helping
families adopt children by hosting fundraisers, providing information and support, and
raising awareness for the orphan crisis. There are over 145 million orphans worldwide
and it is a crisis that needs a voice. Using communication to promote products and
corporations is good but I want to show how communication can change lives, spread the
gospel and reach the broken.
Goal
Through a promotional magazine I will display the heart of Reflections and create
a product that could be used by the ministry for actual distribution. Communication skills
are just as prevalent and necessary in non-profits as in corporations. Strategically
planning how to get the message out is essential to the success of a non-profit. An article
researching strategic planning says, “Strategic planning is likely to become part of the
repertoire of public and non-profit planners” (Bryson, 2013, p. 22).
By the end of this project I hope to have gained practical experience in my field of
choice. Also, this project could be an excellent addition to my resume if done well. I will
research various uses for communication techniques that have been effective tools. Then,
I will implement them into a cohesive plan for Reflections Adoption Ministry. I hope to
display knowledge of advertising techniques as well as understanding of the mission.
Ministry jobs in the Communication field are growing. OM Ministries is an example of
an international ministry seeking Communication specialists. For example a job
description on their site says,
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You have creative abilities or an education to create brochures or web pages and
you want to serve God with these skills? You like to write for newspapers and
newsletters? You have the desire to become creative in the graphic design for
print and web? Then you are welcome to come join us!” (OM Ministries, 2013,
p.1)
My committee members are perfectly suited to assist me in the areas I will be
focusing on and I believe I have a good opportunity to display a well-rounded, thoughtout approach to communication in a non-profit ministry setting.
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FOR IMMEDIATE RELEASE

Media Contacts:

REFLECTIONS

• MINISTRY •

NEWS RELEASE
LOCAL MINISTRY HOLDS ALL DAY INFORMATION AND TRAINING SESSION FOR
ADOPTIVE AND FOSTER FAMILIES IN THE NORTHERN VIRGINIA AREA.
This special event will take place Saturday, May 24 at 7:00pm

Reflections
Helping Find Forever Families for Children in Need

Reflections Ministry
Contact Reflections

I will not leave you as orphans; I will come to you. - John 14:18

Contents:

Contents:

Reflections Ministry:

Who We Are

Loving the broken. Rescuing orphans. Finding forever families

Our Mission

Become an advocate
GO:
GIVE:
PRAY:

Speak up for those who cannot speak for themselves,
for the rights of all who are destitute.
— Proverbs 31:8

Find your voice
What can you do?
Inspire hope

Give

Advocate
Adopt

2014 Events
SILENT AUCTION

AWARENESS CONCERT

The Heart of Reflections

Where then is my hope? Who can see any hope for me?
-Job17:15

Love Across Lands..

Global Impact
THE FACTS
There are currently over 145 million orphaned
children worldwide.
There are an estimated 10 million orphans
worldwide currently living in institutions.
Every 20 seconds a child is orphaned.
Every day 5,750 children age 4 and older
become orphans.
Every year over 2,100,000 children are
orphaned in Africa alone.

THE RESULTS
Countless children spend years in an
orphanage with crowded conditions,
substandard shelter, poor nutrition and little or
no medical care.
During the critical years of their development,
this toxic stress can cause life-long physical,
emotional and developmental effects for these
forgotten children.
Every day 38,500 children worldwide age out
of the system, falling victim to crime, human
on the streets.

NATIONS

What’s happening around the world?

ETHIOPIA

CHINA

BULGARIA

HAITI

Highlight:

Africa
1 out of 9 children

dies
highest risk

Malaria

children

600,000 deaths
9 out of 10 children
abandoned

lost both parents

1 in 4

Love is a Journey of Faith: Our Story

What if...
“Religion that God our Father accepts as pure and faultless is this, to look after
orphans in their distress.”

-James 1:27

Will you

Embark

on the

journey?

Helping Find Forever Families for Children in Need

